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EDUCATION
[bookmark: _GoBack]The University of Georgia, Athens, GA	        	                 			                                                                                                          January 2024-May 2026
· Major: Communication studies with a minor in fashion merchandising. Pursuing my masters in Emerging Media through the New Media Institute in the Double Dawg program from the University of Georgia. 
· GPA: 3.61
· Scholarships- Hope scholarship 
· Relevant Coursework: Principles of Advertising, Study of Language, Rhetorical criticism, Empirical Research Methods in Communication, Web Development 
University of North Georgia Watkinsville, GA                                                                                       August 2022- December 2023
· Relevant Coursework: Public speaking, Communication in Diverse Cultures, Information Technologies
LEADERSHIP & RELEVANT EXPERIENCE				      
Truist Immersive Experience, Participant, Athens, GA	                                                             September 13th-14th, 2024
· Worked on a team with my peers and technology professionals from Truist, AWS, and IBM to create a mock business plan for a thriving partnership between a small business and an NIL company.
· I was elected to present our business plan in front of the executives from the various companies listed above. I utilized my public speaking skills to present and answer any questions needed. 
· Gained knowledge of various technology platforms such as Figma. 
PGA Merchandising Show, Fashion Merchandising, Athens, GA				                          September 10th, 2024
· Assisted a team from Country Club of Gwinnett on their purchasing decisions for the pro shop.
· Used my knowledge from my fashion merchandising courses to make purchasing decisions based off trend forecasting and previous best sellers.
Jesus House Board Member, Director of Social Media, Based in Wilmington, DE               	                       May 2024- August 2025
· An elected board member for the Jesus House.
· I created and run their Instagram, Facebook, and Linkedin pages which are actively benefiting the organization monetarily.
· These social media pages have helped inform their audience of their identity as a company which has helped bring more attention to them. 
Zeta Tau Alpha, Member, Athens, GA		                          			                          January 2024 – May 2026
· Member of the Gamma Pi chapter which is currently ranked as the organizations number one chapter.
· Our chapter is one of the highest donors to our philanthropy, breast cancer awareness.

PROFESSIONAL EXPERIENCE					      
Social Media Intern, Country Club Of Gwinnett, Gwinnett, GA 	        	                             	       October 2025- Present
· [bookmark: _heading=h.gjdgxs]Analyzing social media trends on Instagram and TikTok to create content for the company that will increase engagement. Being mindful of their audience and using sports based content.
· Directing, creating, and editing content that is clean, professional, and entertaining to help the brand have an identity online.
· Able to use a content calendar to have a logical posting schedule. 
Merchandising Intern, Jack and Dots Boutique, Athens, GA			      	                      July 2025 – September 2025
· Handled sorting, tagging, and logging of hundreds of clothing items to help the brand be ready for their fall sale. 
· Utilized my organization and time management skills to make sure that everything was finished correctly and timely. 

INTERESTS & SKILLS				      				
· Proficient in Canva, Photoshop, Light room, Excel, and Adobe.
· Proficient in Visual Studio Code, Cyber Duck, and WordPress.
· Ability to communicate complex issues and topics in a clear way.
· Ability to create clear, concise, and creative content for social media, emails, reports, and any communication platforms.
· Able to adapt to changes in timelines, priorities, and expectations.
· Confident in presenting, public speaking, and taking initiative to lead a group
· Confident in trend analysis
· Problem solver
· Driven 
· Creative 
 
